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ABSTRACT 
The purpose of this research is to identify the acceptance level of Islamic banking 
customers in Libya. Customers are confused due to various interpretations of Islamic 
banking in Libya and thus they are unable to make decision on the acceptance of Islamic 
banking. The research was conducted using the quantitative method, and self-
administered survey questionnaire was used to gather information from Islamic banking 
customers. 293 customers with a response rate of 56.5% completed the survey that 
measured their use of Islamic banking and demographics. Structural equation modelling 
was used to examine the exploratory and confirmatory factor analysis of the instruments. 
The quantitative results revealed that subjective norms and perceived behavioural control 
are more significant to increase intention to use Islamic banking. The causal paths 
between the constructs of Theory of Planned Behavior (TPB) factors, customer 
involvement and perceived usefulness found significant indirect effect statistically. 
Customer involvement and perceived usefulness were found to be partially mediating 
between TPB factors and intention to use Islamic banking. Customer attitude and 
perceived risk was found to have no significant influence on intention at 0.05 level. With 
the significant standardized regression weights of all the constructs and items, the overall 
square multiple correlation was found to be 0.72 (72%) which is considered as very strong 
and significant finding of the study. Due to the ability to modify the theory of planned 
behavior model and approach to the research of intention, future researchers should 
consider the inclusion of variables that have influenced the relationship between intention 
and attitude of customers. Some consideration should be given to explore the impact of 
various external variables like demographic factors, security, organisational factors like 
management support, customer value and many others need to be considered. The lesson 
learned from the thesis is customer attitude and their involvement play a crucial role 
towards using Islamic banking products. Furthermore, it is the role of the bank managers 
to increase knowledge and awareness on Islamic banking products and reach out to 
customers providing information and benefits of Islamic banking and its products.   
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ABSTRAK 
Tujuan penyelidikan ini adalah untuk mengenal pasti faktor utama yang mempengaruhi 
tahap penerimaan pelanggan perbankan Islam di Libya. Pelanggan keliru kerana pelbagai 
tafsiran perbankan Islam di Libya dan oleh itu mereka tidak dapat membuat keputusan 
mengenai penerimaan perbankan Islam. Penyelidikan ini dijalankan menggunakan 
kaedah kuantitatif, dan soal selidik kaji selidik diri yang digunakan untuk mengumpulkan 
maklumat daripada pelanggan perbankan Islam. 293 pelanggan dengan kadar maklum 
balas 56.5% menyiapkan kajian yang mengukur penggunaan perbankan Islam dan 
demografi mereka. Pemodelan persamaan struktur digunakan untuk mengkaji analisis 
faktor penerokaan dan pengesahan instrumen. Hasil kuantitatif mendedahkan bahawa 
norma subjektif dan kawalan tingkah laku yang dilihat lebih penting untuk meningkatkan 
niat untuk menggunakan perbankan Islam. Analisis kausal antara pembentukan faktor 
Teori Pulalman Terancang, penglibatan pelanggan dan kegunaan yang dirasakan 
mendapati kesan tidak langsung secara statistik secara statistik. Penglibatan pelanggan 
dan kegunaan yang dirasakan didapati sebahagian pengantara antara faktor TPB dan niat 
untuk menggunakan perbankan Islam. Sikap pelanggan dan risiko yang dilihat didapati 
tidak mempunyai pengaruh yang signifikan terhadap niat pada tahap 0.05. Dengan berat 
regresi piawai yang ketara bagi kesemua konstruk dan butiran, korelasi berganda persegi 
keseluruhan didapati 0.72 (72%) yang dianggap sebagai kajian yang sangat kuat dan 
penting dalam kajian ini. Oleh kerana kemampuan untuk mengubahsuai teori model 
tingkah laku yang dirancang dan pendekatan terhadap penyelidikan niat, penyelidik masa 
depan harus mempertimbangkan kemasukan pembolehubah yang mempengaruhi 
hubungan antara niat dan sikap pelanggan. Sesetengah pertimbangan harus diberikan 
untuk meneroka kesan dari pelbagai pemboleh ubah luaran seperti faktor demografi, 
keselamatan, faktor organisasi seperti sokongan pengurusan, nilai pelanggan dan banyak 
lagi yang perlu dipertimbangkan. 
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